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CULTURE AND SOCIETY

PREFACE

Culture is an element encountered in all fields and spaces related to 
man and life. Culture is also a process and reservoir of values along with 
the historical development of humanity. At the same time, it refers to 
peculiar life styles of every distinct society. 

Culture, which is one of the fundamental factors in human life, exists 
as a compelling or constructive variable in human life in due course. 

The articles in this book explore to what extent culture is indepen-
dent, the role of culture in building the relationship between society and 
culture, key elements related to culture, and the correlation between the-
se relations. 

This book titled CULTURE AND SOCIETY consists of four parts 
such as Culture and Health, Culture and Education, Culture and Sports, 
Culture and Other Fields. We would like to thank all the writers who 
contributed to the publication of this book. We wish this book to be be-
neficial to all readers and academics studying in this field. 

Editors
Prof. Dr. Ümran SEVİL

Prof. Dr. Мюмюн Тахир
Assist. Prof. Dr. Ayça GÜRKAN

Assist. Prof. Dr. Gökşen ARAS
2018
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BETWEEN MEDIA AND POLITICS ON MEDIA 
OWNERSHIP
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İstinye University, Faculty of Economics, Administrative and Social Sciences 
Media and Visual Arts  Department 

İstanbul / Turkey

ABSTRACT

The relationship between media and politics in Turkey has continued 
since the emergence of the printing press until today. This relationship that 
started with the newspapers published in the Ottoman Empire continued until 
the modern media of Turkey in 2017. In this study, the concept of media own-
ership, the greatest problematic of the world, was investigated specific to Tur-
key. In the first part of the study, a conceptual literature research about media 
ownership was carried out. In the second part, the history of media ownership 
in Turkey was examined and milestones that are important in this history were 
described. In the last part of the study, the structure of media ownership in 
Turkey by 2017 was examined and the media groups steering the market were 
sampled. As a result of the study, it is emphasized that high concentration in 
media ownership, one of the most important problems of the world, is also 
experienced in Turkey. As this high concentration narrows media ownership, 
it also affects media democracy negatively in parallel with the relationship of 
the media with politics.
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INTRODUCTION

Media plays a big role in the development of countries. Especially in coun-
tries like Turkey who has young population. The young population has the thread 
to be affected from mass media more than the adults. Turkey is the first country 
among EU countries in terms of young population (Yavuzaslan,Özkal:110). So, 
media plays an important role in the development of the future. The mass media 
play a fundamental role in molding public opinion with their impact on how 
society perceives and discusses the news. 

Political authorities wanted to dominate the media and take control of it just 
as all over the world. The media industry, which is intertwined with politics, 
has lost its economic independence as well as editorial independence and has 
transformed into enterprises that operate in the direction of the ones who pull 
the strings. This situation sparked great debates for the sake of media democracy 
and the autonomy of media has become disputable. Media freedom, discussed 
especially in third world countries and monarchical countries, is identified with 
politics. Political power has always wanted to control the media. Media, which 
is under control, will broadcast in line with the wishes of the sovereign powers 
and direct the communities in parallel with the ideologies of these powers. 

However, the independence and pluralism of media are also a guarantee of 
a healthy democratic system. As a necessity of a healthy democracy, criticisms 
intended for those holding the power should be expressed easily in the media. 
The way to be free and independent is to follow the ownership structure of the 
media, prevent the media ownership from being taken over by a single group or 
a pro-government group and secure its independence. Ownership structure also 
affects media industry’s use of resources. Thus, it attracts potential investors to 
the industry by shaping the economic structure of the industry. 

CONCEPT and IMPORTANCE of MEDIA OWNERSHIP

Media expends its structure in every change faced in technology. The tech-
nological developments have created a deep change in the form of media. Media 
consisted of only newspapers hundred years ago. Then radio and media ex-
pended the structure of media. The new technological developments of internet 
created new media which was called as “new media”. Media started to be called 
as traditional media and new media in the 2000s (Kuyucu,2017:23). This tre-
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mendous change of media increased the important of media in normal human 
life. Media created its trademarks and brands start influencing people’s opinions 
in deep. 

Trademarks are the focal point of the liberal economics which are predom-
inant globally beyond its basic characteristic to identify the commercial source 
or origin of products or service. Trademarks are one of the phenomena which 
depict today’s culture economy. All the marketing and communication activities 
in a competitive environment are performed depending on trademarks (Türkal, 
Özal:2018:72). Media and its ownership position play a big role in the develop-
ment of the industries as well as culture. The concentration and ownership po-
sition in a competitive market can affect the total economy and politic structure 
of a country.

Considering the ownership structures theories, it is possible to say that me-
dia organizations are divided into three groups. Accordingly, the media organi-
zations of which all or most of the capital or majority shares are owned by public 
legal entities are categorized as public media, those of which all or most of the 
capital or majority are owned by private or legal entities are categorized as pri-
vate media and those of which a part of capital is private, the other part is public 
are categorized as private-public media organizations (Kuyucu, 2013:112).

Differences in the ownership of media industry determine the concentration 
in that industry. Concentration in the media generally emerges in three forms. 
These are horizontal media concentration, vertical media concentration and di-
agonal media concentration (Avşar, 2004:322). 

Horizontal Media Concentration: Horizontal media concentration is that 
the same ownership of capital owning more than one independent media organs. 
In horizontal media concentration, integration of the ownership and capital is 
the point in question. The presence of more than one newspaper (Milliyet and 
Vatan) in the same media segment (print media) of Demirören Group in Turkey 
is an example of horizontal media concentration.

Vertical Media Concentration: Vertical media concentration is that a me-
dia organization controlling and owning at every stage from production to con-
sumption or investing in different media fields. Ownership and capital integra-
tion between the program producers and distribution markets they are associat-
ed with in publishing is the point in question. In Turkey, Doğan Media Group’s 
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undertaking the distribution of its newspapers through the agency of Yaysat is 
an example of vertical media concentration. 

Diagonal Media Concentration: If the same capital ownership possesses 
ownership in different fields of media, this constitutes diagonal media concen-
tration. Diagonal media concentration comes into existence when a media or-
ganization owns more than one of television, radio, print media and Internet me-
dia. Almost all of today’s active major media groups own television, newspaper, 
radio and online news portals at the same time under the same group. 

Despite the increase in news channels in the media today, the diversity 
of news outlets and news does not increase. Media concentration causes the 
dose of criticisms aimed at media ownership to increase. Consequently, media 
concentration has begun to be considered to be an important problem. Since 
concentration in the media brings along monopolization, it poses a threat to 
democracy. Media concentration hands the control of media industry in to one 
or more major media groups by creating unfair competition (Karlıdağ & Bulut, 
2016:86). Concentration in the media is very significant for the democracy of 
media industry. 

Creating a full diagram of media ownership in Turkey is very difficult on 
the ground that the interests of actors in the industry and political actors are 
intertwined. Only revealing these relationships between the interest groups and 
providing transparency make it easier for the media to ensure freedom of ex-
pression. However, the transparency of media ownership is de facto limited. 
Sometimes, partnership structures are being concealed from the public because 
of their relations with the public (Adaklı, 2017:88). In Turkey, rather than being 
an industry that brings money in, media is an instrument of holding the power 
in order to derive benefits by taking advantage of bilateral political relations for 
other economic activities. Today’s major media organizations prefer to take part 
in the media industry not because it brings money in, but because it provides 
the opportunity to be effective in other industries. Since media ownership is 
extremely successful in manipulating the masses, media organizations continue 
their activities at the risk of losing money (Milutinovic, 2017:43). 

By the reason of these bilateral relations, media organizations can generally 
pursue a policy of broadcasting for the benefit of power holders even in subjects 
involving the general public. For instance, the Penguin documentary broadcast-
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ed on CNN Turk screens during Gezi Park Protests that took place in 2013 in 
Turkey has virtually become a symbol of political pressure on the media. In the 
sequel, “pool media” that broadcasted in line with the will of the power even in 
the subjects such as Ergenekon, Balyoz, Oda TV cases that had left their marks 
on a period of Turkey and involved the whole public, and “dissident” media 
organizations suppressed by the politicians have been a sign to how media own-
ership can be a significant weapon in manipulating the society (WEB1, 2017). 

MEDIA OWNERSHIP STRUCTURE in TURKEY

In Turkey, political pressures on the media have been experienced in every 
period. In the period when Democratic Party came to power with the promise 
of “ending the pressure on the media”, far from ending the pressure in a short 
period of time, the Democratic Party government increased the pressure further. 
In this period, practices such as favoritism of the newspapers supporting the 
DP government, transferring funds from discretionary fund, extra withholdings 
from dissident media had been witnessed. This oppressive period ended with 
the Military Coup on 27 May 1960. In the following continuum, there has been 
pressure on the media almost every period because of the interventions of the 
military to democracy decennially (Sözeri, 2015:176). 

With economic stabilization decisions taken on 24 January 1980, 12 Sep-
tember 1980 military coup has been a turning point in many fields in Turkey’s 
history. One of these fields is the media. As high amounts of subventions had 
been provided for newsprint papers within the frame of interventionist state 
concept until 24 January 1980, these subventions were abolished after 24 Jan-
uary 1980. Therefore, the amount that media organizations paid for newsprint 
papers, one of the most important cost items of the print media, had increased up 
to fivefold. In this period, organizations with great capital power and advertising 
support behind them survived (Koloğlu, 2006:98).

One of the breakdowns in media ownership in Turkey was experienced in 
1990s. When it came to 1990s, as an important event, TRT’s monopoly was bro-
ken. With the beginning of private TV channels to their broadcasting lives, the 
power of the media increased even more, and diagonal concentration started to 
increase in this period. In this period, Doğan and Bilgin Groups also undertook 
distribution with Bir-Yay, which they established jointly, and started to monop-
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olize. In the same period, they ensured Kanal D and ATV, which they owned, to 
grow increasingly stronger by controlling their own advertising markets (Topuz, 
2015:53).

Another important development in this period is the economic crisis in 
1994. In this period, promotions (gifts) were started to be given away in order to 
recover increasing costs and decreasing circulation due to the economic crisis. 
The promotional period, which started with giving away encyclopedias in 1992, 
reached to a point in 1993 that all kinds of products and even cars to be given 
away with coupons. Also, again in this period, low-cost newspapers with fewer 
pages started their publication lives (Koloğlu, 2006:70).

When it came to 2000s, we see the impact of another historical economic 
crisis in Turkey on the media. The economic crisis in 2001, the cases such as 
corruptions in banks, deeply influenced the media industry in which diagonal 
concentration was intense. The distribution company, which was founded joint-
ly by Doğan Group and Bilgin Group and then named Yay-Sat, came under the 
rule of Doğan Group after the transfer of Etibank, which was owned by Bilgin 
Group, to SDIF and Bilgin Group lost its weight in the media.  

The role of Doğan Group in the postmodern coup on February 28th, when 
the group was the strongest in the media, is still being discussed today. The 
criticisms of the propaganda of Doğan Group’s broadcasts and publications in 
the direction of TAF’s seizing the control of the governance are being discussed 
intensively in Türkiye Newspaper, which is owned by İhlas Group today. Rea-
sons that the proximity of Doğan Group to government is covered more than 
the other media organizations and that the group does not show its support to 
the government openly like the other media organizations, cause the group to be 
the target of other media organizations of which proximity to the government is 
publicly known. 

With AKP’s coming to power in 2002, the coalition period in Turkey came 
to an end and a new era began. The media groups dominating the industry at 
the beginning of the AKP government were Doğan, Uzan, Çukurova and Doğuş 
Groups. Prime Minister of that period, Recep Tayyip Erdoğan opened the way 
for businessmen, known for their proximity to the government in capital and 
ownership structures of media organizations in Turkey, to enter the media sector 
as from 2007 by the reason of believing that ownership and capital structure 



CULTURE AND SOCIETY

783

of the media should change in order to be able to get the support of the media 
(Saran, 2014:73).

In this period, Cem Uzan, who took a stand against AKP with the Genç 
Parti, had effectively used Star TV and Star Newspaper, which he owned before 
the election, and received over 7 percent of the votes unexpectedly. This has 
led the importance of the media ownership to be understood once again. The 
ownership structure of Star TV and Star newspaper changed as the companies of 
Uzan Group, which maintained its broadcasting and publication policies against 
AKP, were seized by the state’s SDIF. Super FM, Metro FM, Joy FM, Joy Türk 
FM and Radio Alaturka, owned by the group, were also sold. Although Doğan 
Group offered the highest price to buy Star TV of the group, which was sold 
by SDIF, the sale was not allowed due to competition and Star TV has joined 
Doğuş Group.

After the arrest of Dinç Bilgin, Ciner Group took a step into the media as 
a partner to Sabah Newspaper and became a partner to Cumhuriyet in 2002 
and Sabah-ATV group in 2003. In 2005, the ownership of Sabah-ATV passed 
completely to Ciner, and in 2007, the media organizations owned by Ciner 
were transferred to SDIF. Ciner established Habertürk TV, Habertürk Radio and 
haberturk.com in 2007, and incorporated Show TV of Çukurova Group seized 
by SDIF in 2013. Dinç Bilgin is not the owner of any media organization today. 

Turkuvaz Media Group bought Sabah and ATV from SDIF in 2007. How-
ever, the fact that Turkuvaz media group used credits from public banks to be 
able to secure the tender brought discussions along. Çukurova Group entered 
the media world in 1977 buying Akşam Newspaper, then they had to sell the 
newspaper in 1980 during the period of crisis. The group founded Superon-
line in 1996, bought Akşam Newspaper back from Ilıcak Group in 1997. They 
founded Digiturk together with Doğan Group in 1999. After seize of the com-
panies of Çukurova Group by TMSF in 2013, the group’s Show TV passed to 
Ciner Group, 360TV, Akşam and Güneş newspapers passed to Sancak Group 
Ethem Sancak bought Star newspaper in 2004 and then dismissed his shares.  

CURRENT STATE of MEDIA OWNERSHIP in TURKEY

In October 2016, the findings of Media Ownership Monitoring Project 
(MOM) as a result of a joint project carried out by Reporters without Borders 
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(RSF) and Bianet (Independent Communication Network). The related report 
has virtually taken a picture of media ownership in Turkey and its findings were 
shared with the public (Reporters sans frontières, 2016). 

 As of 2016, there are 2,731 newspapers, 734 radio stations, 83 radio-tele-
visions and 108 television channels publish/broadcast in Turkey. Approximate-
ly 40 of these media organizations are shared by eight media groups. Half of 
these eight media groups have invested in at least three of the media such as 
radio, television, newspapers and web sites. Doğan Group and Kalyon Holding 
are involved in all four of these media. Doğan Group and Kalyon Holding are 
followed by Demirören Holding, Ciner Holding, Doğuş Holding, TRT, Este-
tik Publishing (Sözcü Group) and Hayat Görsel Yayıncılık (Kanal 7, Radyo 7, 
haber7.com). 

All of the media organizations are active within the structure of a company. 
It is required to apply to Radio and Television Supreme Council for allocation 
of channel and frequency for radio and television channels and stations, for 
publishing a newspaper, it is required to notify Office of the Chief Public in the 
province where the address of the newspaper is located by issuing documents 
determined by laws. On the other hand, it is not necessary to make a notification 
or obtain permission for an online news portal. 

Concentration in the media is regulated by the Law on the Establishment 
of Radio and Television Enterprises. Again, Competition Authority is obliged 
to take measures against unfair competition in accordance with the Law on the 
Protection of Competition.

According to media legislation, the same company can only render one 
radio, one television and one optional broadcasting service. A natural or legal 
person can be a partner to a maximum of four service providers that have terres-
trial broadcast licenses, directly or indirectly. However, in this partnership, total 
annual commercial communication revenues of media organizations of which 
shares are hold by a natural or legal person directly or indirectly do not exceed 
30 percent of total commercial communication revenue of the industry. On the 
other hand, there is no specific regulation for digital media and print media. For 
this reason, the prevention of the concentrations in these media organizations is 
the responsibility of the Competition Authority directly. 
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In Turkey, it is seen that there is a high level of horizontal concentration in 
print media and Internet broadcast/publishing. Owners of the same capital own 
more than one independent media organs. Despite the organizations owned by 
actors that recently entered the industry are among the owners of online news 
portals, the most followed online news media are mostly online web sites of 
daily and national newspapers owned by major media groups. This proportion is 
approximately 44 percent in television and radio industries. However, it’s about 
half of all the media types of the largest 8 companies in media industry. Table 1 
shows the share of media groups with regards to ratings in the media. 

Table 1: Shares of Media Groups in Total Media Ratings (2017)

Doğan Group 9.98%

Turkuvaz Media Group 6.60%

Demirören Group 5.71%

Ciner Group 4.76%

Doğuş Group 4.21%

Public (Government) 3.23%

Estetik Group 3.15%

Hayat Görsel Group 2.19%

 39.83%

Owners of the two largest distribution companies in Turkey, Yaysat (Doğan 
Media Group) and Turkuvaz Distribution (Turkuvaz Media Group) are active in 
media companies. Since the activities of these companies are not audited sep-
arately, the amount of media they press and distribute can be questioned. The 
largest networks in distribution of radio and television broadcasts are Digiturk 
and DSmart. Digiturk, which was transferred to SDIF by the reason of its debts 
and formerly owned by Çukurova, was sold to Qatar-origin beIN Media Group 
at a price which was not disclosed. 

It is claimed that media ownership in Turkey has been redesigned especial-
ly during the 15-year AKP rule in order to silence the opposite structures. Until 
2007, the strategy of AKP government of demilitarization and democratization 
had been accepted by the society and the media had been supporting these ef-
forts. For this reason, there was no negativity or conflict between AKP gov-
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ernment and the media until 2007. However, since 2007, the AKP government 
has been struggling to remain on its own by destroying all potential enemies in 
the direction of single dominant view policies, going beyond having the power 
alone. In the period after 2007, with direct intervention to media by the AKP 
government by favour of SDIF and even by using public resources, a transfor-
mation started to be experienced. Media organizations began to go directly into 
the ownership of those who have organic relations with the Prime Minister of 
the period, Erdoğan, in efforts to create a “pool media” (Akgül, 2015:84).

Therefore, media in Turkey is grouped as (Akgül, 2015:2):
•	 A group of Akşam, Yeni Şafak, Star, Yeni Akit, Sabah, ATV and even 

TRT and Anadolu Agency owned by capitalists who have direct organic 
relations with AKP,

•	 A group of Koza-İpek and Zaman Group which were linked to the Gülen 
Community before the 15 July Failed Coup Attempt (today, media or-
ganizations in this group have been closed down),

•	 Ciner, NTV, Doğuş and Demirören groups, which do not have organic 
relations with AKP but have adopted a pro-AKP journalism approach,

•	 Doğan Group, which resists in not being pro-AKP, and
•	 Anti-AKP opposition groups such as Sözcü, Cumhuriyet, Aydınlık, 

BirGün.
Mostly, media bosses in Turkey did not enter media industry with their free 

will. While the opinion of media ownership is used as a weapon for investments 
of the media owners in other industries is dominant in the eye of the society, it 
is seen that media organizations active in the media industry are operating on 
almost non-rational conditions. M. Emin Karamehmet, the owner of Çukuro-
va Group, which was one of the owners of major media organizations in that 
period, who was called to the commission established in TGNA in order to in-
vestigate the 28 February Postmodern coup to testify, stated that he entered the 
industry with the pressure of politicians and had to buy television after making 
financial loss. Likewise, Turgay Ciner mentioned that he had to enter the media 
with the pressure of Özer Çiller, the husband of that period’s Prime Minister 
Tansu Çiller (Saran, 2014:82).

Today, the situation is not very different. In the period after 2007, AKP 
government wanted the businessmen close to itself due to its efforts to create 
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its own media to enter the media industry by “asking them to”, and as a result, 
pro-government pool media, broadcasting with the same tongue, which consti-
tutes a vast majority of the media, emerged. It is striking that the media organ-
izations supporting the government are growing extremely rapidly. Therefore, 
the main motivation in making all these pressures and non-profitable invest-
ments is increasing the business potentials of the capitalists in other industries 
through their relations with those who hold the power. Media bosses often oper-
ate in very different fields by participating into high-priced public tenders. 

MEDIA GROUPS IN TURKEY by 2018

Almost half of the media organizations in our country belong to Doğan, 
Doğuş, Demirören, Ciner, Albayrak, Kalyon, İhlas Groups and Ethem Sancak. 
The shareholders of Doğan, Doğuş, Albayrak, Demirören and İhlas groups are 
mostly family members. In the other media groups except Doğan Group, publi-
cations and broadcasts are generally made in line with the policies of the presi-
dent, the government and the governing party, AKP.

Ratings of the organizations close to the government are higher than the 
other media organizations. About 55 percent of those who follow online news 
web sites, about 57 percent of print media readers, about 40 percent of radio 
listeners follow news web sites, newspapers and magazines of the organizations 
close to the government. At this point, public media of Turkey, TRT, of which 
neutrality has always been questioned, has been criticized of being the media of 
power holders since the days of its launch. According to the figures presented by 
Ersin Öngel, a RTSC member from HDP, in the parliament, before 1 November 
2015 elections, TRT allocated 30 hours to the governing party, AKP, 29 hours in 
addition to the President Erdoğan, 5 hours to CHP, one of the opposition parties, 
1 hour to MHP and 18 minutes to HDP. In addition, TRT’s 9 hours of nonstop 
live broadcast of AKP congress on 12 September 2015 had been the question 
of debates.

Holdings affiliated to the media companies in Turkey are active in many 
industries from construction to energy and tourism. These holdings participate 
into public tenders in these industries where they are actively doing business and 
sign contracts with the state. Zirve Holding, the only shareholder of Turkuvaz 
Media Group owned by Kalyon Group, which is known for its proximity to the 
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government, is operating in construction industry in Qatar, Russia, UAE, Saudi 
Arabia and Iraq, in addition to Turkey. Many infrastructures works such as the 
biggest projects of Turkey which are the third airport in İstanbul, Turkey-Cyprus 
Water Supply Project, İstanbul D-100 Highway Metrobus Line, Taksim Square 
Pedestrianization Project, are again among the tenders and works got by this 
holding that is known for its closeness to the government.

Doğan Group operates in the sectors of newspaper, radio, television, online 
news portal, news agency, retailing, financial services, industry, automotive, 
real estate, energy and tourism. The group has three newspapers, three radios, 
two televisions, four online news portals, two magazines, a publishing house 
and a news agency in the media. In addition to the Giresun Aslancık Dam and 
Hydroelectric Power Plant project with Doğuş Group partnership, the group 
owns two hydropower and two wind power plants. 

During the failed coup attempt on 15 July 2016, President Recep Tayyip 
Erdoğan’s joining to CNN Türk screens with the assistance of mobile phone 
applications known as FaceTime became an important turning point in getting 
over the process. However, because of the news published in Hürriyet, which 
is owned by Doğan Group, in February 2016 that made the TAF disturbed, the 
relations between Doğan Holding and the Government softened after 15 July 
were tensed again. 
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Table 2: Doğan Media Group’s Media (Untill April 2018)

Newspaper Magazine Television

Hürriyet Doğan Burda Magazine Kanal D

Posta Doğan Egmont CNN Turk

Fanatik Doğan Kitap  tv2

Hürriyet Daily News Doğan Marketing and Planning Dream TV

TME Dream Turk

 News Agency Kanal D Romania

Printing, Distribution Doğan News Agency Euro D

Doğan Distribution  

Doğan Printing Center Platform Radio

Doğan Media 
International D-Smart                     Radyo D

Doğan Foreign Trade Other                     Slow Turk

 D-Production
                    CNN Turk 
Radyo

Doğan Music Company
                    radyonom.
com

In the 21st of Mach 2018 the owner of Doğan Media Group expressed to 
public that he decided to sell his media group to Demirören Group to 1.1 Billion 
USD. This was a big turn point in the Turkish media history. This changed the 
structure of Turkish media, and Demirören Media Group became the biggest 
media group by April 2018.

Another important media group active in Turkey, Doğuş Holding operates 
in radio, television, online news portal, publishing, food and beverage, retailing, 
banking and finance, construction, automotive, real estate and energy sectors. 
Doğuş Group, which entered the media industry by buying Milliyet in 1979, is 
still the owner of six televisions, four radio stations, eight news portals, eight 
magazines and a publishing house. The group got important public tenders such 
as subway construction in İstanbul, terminal for travel vessels, construction of a 
hotel in Karaköy in İstanbul, the controversial Galataport. 
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In 2018 Doğuş Media Group also decided to have an economic downsizing 
and closed its sports TV channel NTV Spor on the first quarter of 2018. Doğuş 
Media Company announced that combined his two music TV channels Kral Pop 
TV and Kral TV in to one channel. The reason for this was economic; the group 
closed one of its music TVs and combined the two TVs into one channel.

Table 3: Doğuş Media Group’s Media (2018)

Television Radio Magazine

NTV NTV Radyo Vogue

Star Kral FM Miss Vogue

Kral TV Kral Pop Fm GQ

Kral World Radio Robb Report

All of media companies of Ciner Publishing Holding and Ciner Media In-
vestments are owned by Turgay Ciner. Holding entered the media industry with 
Habertürk newspaper in 2009. It increased its investments in the media by pur-
chasing Show TV, which was transferred to SDIF from Çukurova in 2013. The 
holding still has three active television channels and a newspaper. Ciner Group 
is 74 percent partners with Eti Mine Works. The group also got thermal power 
plant tenders in Konya and Silopi, Şırnak. It is the only bidder for the construc-
tion of Akkuyu Nuclear Power Plant. In addition, the stadium of Kasımpaşa 
Sports Club within the body of the group bears the name of the president. 

Table 4: Ciner Media Group’s Media (2018)

Television Internet Newspaper                Radio

Show TV Haberturk.com Haberturk                   Habertürk Radio

Haberturk TV Bloomberght.com Other                         Bloomberg Radio

Bloomberg HT Haberturk Printing

 C Production Film Industry

Demirören Group started its business life with liquid petroleum trade. 
Demirören Group, which entered the media industry by buying Milliyet in 2011, 
owns two important national newspapers such as Milliyet and Vatan and their 
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online news web sites. Apart from the media sector, the group operates in man-
ufacturing, shopping centers, real estate, port management, construction, edu-
cation and tourism. Yıldırım Demirören, one of the owners of the group, is the 
president of the Turkish Football Federation. In addition, he is also a member of 
the Tender Commission of broadcasting tenders made by TFF. Demirören Me-
dia Group bought Doğan Media Group in March 2018 and expended its position 
in Turkish media. With this issue Demirören Media became the biggest media 
group of Turkey.

Table 5: Demirören Media Group (2018)

Newspaper Internet Television

Hürriyet Milliyet.com.tr                     Kanal D

Posta Gazetevatan.com                     CNN Turk

Fanatik Skorer.com                     tv2

Hürriyet Daily News Uzmanpara.com
                    Dream Türk
                    Euro D

TME
Milliyet
VataN                    

 News Agency                     

Printing, Distribution Doğan News Agency                     

Doğan Distribution  

Doğan Printing Center Platform                     Radio

Doğan Media International D-Smart                     Radyo D

Doğan Foreign Trade Other                     

                     CNN Turk Radyo

The owner of Es Media, another important media actor in Turkey, is Ethem 
Sancak. Sancak entered the media industry by going into partnership with Star 
newspaper and Channel 24 in 2017 and sold this media group in 2010. After a 
period of 3 years, he stated that he bought that media group to support the gov-
ernment and sold the channels because “his mission had ended”. He entered the 
media sector again by buying Güneş, Akşam, Sky360 TV, two radio stations and 
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various magazines previously owned by Çukurova Group, taken over by SDIF 
in 2013. In 2014, he bought back all shares of Star Newspaper and 24 TV he 
had previously sold to Star Media Group. With BMC, the group still participates 
in the tenders of the vehicles such as Kirpi and riot control vehicles needed by 
TAF and Police Department and “wins” the tenders. Ethem Sancak has sold his 
media group to a businessman named Hasan Yeşildağ in August 2017. The fact 
that he is a friend of Turkey’s President Recep Tayyip Erdoğan from the period 
when he was in prison has raised discussions about the relation between media 
ownership and politics.

Table 5: Es Media Group’s Media

Newspaper Television Radio Magazine Other

Akşam 24 TV Alem Fm Alem Esmedya Digital

Güneş 360 TV Lig Radio Platin Star Printing

Star TV 4    

Zirve Holding, established in September 2013 to buy ATV and Sabah 
owned by Turkuvaz Group, owns five newspapers, four television channels, 
15 magazines, 3 online web sites and 6 radio stations. Kalyon Group won im-
portant public tenders such as third airport in İstanbul, Mecidiyeköy - Mahmut-
bey subway construction, the pedestrianization of Taksim Square, the Bakırköy 
Courthouse, metrobus line, Turkey-Cyprus drinking water line, Başakşehir sta-
dium and Çanakkale-Ayancık road construction. 
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Table 6: Turkuvaz Media Group’s Media

Newspaper Magazine Television

Sabah Cafe Ruj ATV

Fotomaç Otohaber A Haber

Takvim Home Minika

Yeni Asır Sofra ATV Europe

Sabah Europe Forbes Yeni Asır TV

Sabah USA Şamdan  

 Cosmopolitan Online Web Sites

Supplements Para Teknokulis

İş’te İnsan Global Energy Yeniasirilan.com

Sabah Emlak House Beautiful  

Sabah Sarı Sayfalar Bazaar Other

 Cosmopolitan Bride Turkuvaz Kitap

 Aktüel Abone Turkuvaz

 Bebeğim TK Kitap Kırtasiye

 Esquire Turkuvaz Mobil Media

 Cosmogirl  

İhlas Holding, which made its way into the media industry with the es-
tablishment of Türkiye Newspaper in 1970, owns a newspaper, two television 
channels, a radio station, a news agency and web sites today. İhlas Holding, 
which operates 25 companies in the fields of newspaper, radio, television, on-
line news portal, news agency, magazine, publishing, retailing, industry, real 
estate, education and health, won a controversial urban transformation tender of 
4300 houses in Gaziosmanpaşa, İstanbul in 2013, the tender for wireless wide 
area and secure network from Bağcılar Municipality of İstanbul, the tender for 
polymetal mines in Salihli and Bayındır and the tender for lignite mine and 
thermal power plant in Elbistan. 
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Table 7: İhlas Media Group’s Media

Television Radio

TGRT News TGRT Radio

TGRT Documentary  

News Agency Newspaper

İhlas News Agency (İHA) Türkiye Newspaper

During the 15-year AKP government, criticisms about silencing of the op-
position media have continuously been made. Within the scope of the state of 
emergency declared on 20 July 2016, after the failed coup attempt happened in 
the period of AKP, media organizations related to Fethullah Gülen Community, 
which is seen as the power behind the failed coup attempt and is the founder of 
the terrorist organization FETÖ, and Kurdish media mostly broadcasting in the 
east were closed by decree-law.

Trustees were appointed to Bugün and Millet newspapers, which are known 
to be connected to the Gülen Community, Koza-İpek Media Group, which 
owned KanalTürk and Bugün TV, the newspapers Zaman, Today’s Zaman and 
Meydan, and Feza Media Group that owned Cihan News Agency and Aksiyon 
Magazine. Trustees closed Bugün and Millet newspapers and Türksat removed 
the broadcasts of Samanyolu TV, S News TV, Mehtap TV and Irmak TV from 
the satellite. Özgür Gündem newspaper was closed on the grounds that it made 
the propaganda of the terror organization, PKK, and was the media organ of the 
organization. 

With statutory decrees issued within the scope of the state of emergency on 
20 July after the 15 July 2016 failed coup attempt, 5 news agencies, 62 newspa-
pers, 19 magazines, 34 radio stations, 29 television channels and 29 publishing 
houses were closed down on the grounds that they were related to the Gülen 
Community and they were making propaganda of the PKK. However, among 
the media organizations closed, the closing judgments of 17 newspapers, two 
radio stations and a television channels were later reversed. The transfer of all 
the movable and immovable property assets of the closed organizations to the 
treasury, the fact that the debts of these organizations would not be paid and the 
judicial way was closed to these decisions took place in the related decree-laws. 
However, because the cartoon channel Zarok TV broadcasted in Kurdish and 
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TV 10 channel broadcasted to Alewis were among the television channels 
closed brought along criticisms about the closure decisions. 

CONCLUSION

Media ownership is one of the most important issues of today’s media in-
dustry. For an independent and free media environment, an independent media 
ownership structure to form is also required. In order to be independent, media 
businesses need to be economically independent.

Media ownership and control in Turkey has always been a matter of debate 
over a period of more than a hundred years. Media-politics relations started in 
the Ottoman State continued after the foundation of the Republic of Turkey and 
lasted until today. At every turn, the ruling party wanted to take control of the 
media and developed policies about the ownership of the media. 

The period when politics and media were most often mentioned side by side 
in Turkey was the years of A.P. (Justice Party) when Turkey made a transition 
to multi-party regime. AP leader Adnan Menderes practised different methods 
to silence the media. One of them was threatening of the media by not giving 
classified advertisements to the newspapers writing against the government. In 
Turkey, where military coups were experienced in an average of every ten years, 
the first thing that military did after the coups was silencing the media. During 
the coups and memorandums in 1960, 1970 and 1980, the military firstly tried 
to silence the media, various newspapers were closed down and state radio and 
television were silenced. Especially the 1980 coup struck a serious blow to the 
media democracy of Turkey. Closed newspapers, journalists and general edito-
rial directors arrested because of their writings have been a black spot in media 
democracy. Turgut Özal, the leader of ANAP which came to power alone after 
the 1980 coup, gave the signals that the media concentration in Turkey was go-
ing to grow, saying “Soon, 2,5 newspapers will be left in Turkey”. The second 
important turning point in the history of Turkish politics being mentioned with 
the media started after the second half of the 1980s. In this period, media own-
ers have been the owners of major holdings and those who operate in different 
business fields. Another important characteristic of those is that media owners 
would contact the governments before being media bosses and the fact that they 
were directed to be media owners by the governments. Holding owners who 
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enter the media have also added a media enterprise alongside their other busi-
nesses. 

1990s were the years when public monopoly was broken in radio and tel-
evision broadcasting in Turkey. Private capital radio and television channels 
which have been operating since 1991 created diversity in the media. Togeth-
er with this diversity, media holdings growing vertically and diagonally have 
emerged. These media holdings have established relations with politics in coa-
lition-governed Turkey in 1990s. In this period, there were media holdings for 
supporting almost every party. As a fraction got rich with the economic crisis 
and devaluation, and interest rates reaching up to 4500% per night in 2001, a 
large part of the country became poor. This impoverishment was reflected in the 
elections and the Turkish society brought AK Party to power alone by issuing 
the bill of this devaluation to three major parties. With AK Party’s coming to 
power alone, the relationship between the ownership structure of the media and 
the politics came to the agenda many times in 2000s and 2010s. Between 2006-
2016, the years when the media passed into other hands mostly, almost eighty 
percent of media owners have changed. In this continuum, the fact that media 
bosses who bought media holdings were the businessmen close to the govern-
ment has caused the concept of “partisan media” to emerge in Turkey. Journal-
ists, academicians and opinion leaders alleged that the media in Turkey in this 
period passed into the ownership of the businessmen close to AK Party and its 
leader President Recep Tayyip Erdoğan and made pro-government broadcasts 
and publications. Today, we can say that there are media with two different 
ideologies as a result of polarization in Turkey. The first and also the largest is 
media holdings close to the government named “partisan media”, and the other 
one is the “opposition media” broadcasting and publishing against the govern-
ment. In the battle of Islamists and Republicans being experienced in Turkey, 
the media took position on behalf of both sides and they broadcast and publish 
in line with the interests of the pole they belong to. 
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